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Learning Objectives

• Define common hurdles faced when starting and growing a 
lifestyle medicine clinical program.

• List key features of lifestyle medicine virtual group visit 
programming.

• Describe next steps that can be taken to initiate lifestyle medicine 
virtual group visits.



Origins of the
MGH Healthy Lifestyle Program
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Why I chose Lifestyle Medicine
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Why I chose Lifestyle Medicine
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How I chose Lifestyle Medicine
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MGH Revere: CORE Health
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MGH Revere: CORE Health
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MGH Revere: CORE Health (2019-2020)
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MGH Revere: CORE Health (2019-2020)
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MGH Revere: CORE Health (2019-2020)
Patient Feedback (n=171)

I enjoyed today’s 
group visit

I want to attend more 
CORE Health group 

visits

This group visit is a 
valuable addition to 
my primary care at 

MGH Revere

This group visit 
motivated me to take 

better care of my 
health

Other patients would 
benefit from 

participating in a group 
visit like these
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1
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3
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MGH Revere: CORE Health
Obstacles

ISN’T “LIFESTYLE” JUST 
FOR RICH PEOPLE?

WHERE’S THE 
EVIDENCE?

SHOW ME THE MONEY
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Turning Obstacles into Opportunities
2019-2020

Healthy Lifestyle 
Program

MGH Revere Food 
Pantry

MGH Lifestyle 
Medicine Symposium



Growing the
MGH Healthy Lifestyle Program
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MGH Healthy Lifestyle Program
Vision Statement

Establish the practice of healthy lifestyle as the standard of care for 
the prevention and treatment of chronic disease.



17

Snapshot from LM2021
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Developing Lifestyle Medicine Virtual Group Visits 
(LMVGVs)

4-10 patients in a Zoom room

1 physician facilitator + 1 medical assistant

60-minute visit

Behavior change and healthy lifestyles

Target patient populations to reduce 
disparities

Private and secure

Billed as medical visit (incremental 
revenue)

Structure Benefits



19

LMVGVs

Intensive Lifestyle Change Program

LMSMA Series
with Health and Wellness Coaching

Periodic One-Time LMSMAs

Periodic Ambulatory Care

Higher patient engagement

Lower patient engagement

Lifestyle Medicine

Mirsky & Artz (submitted)
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LMVGVs

Provider
+

 Coach

Patient

Patient

Patient

Patient

Patient

Patient
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Transitioning to LMVGVs

Mirsky and Thorndike (2021)
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Transitioning to LMVGVs

Mirsky and Thorndike (2021)
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MGH Healthy Lifestyle Program
Model of Care

1-on-1
CoachingLMVGV

Provider

Coach

Coach
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Expanding LMVGV Programming
MGH Primary Care

18 providers trained Hypertension 4-part series

Pre-diabetes & Diabetes 4-part series

Brain Care 4-part series

Stress Reduction rotating series

Nutrition for Health rotation series

Culinary Medicine rotating series

Insomnia session



Research from the
MGH Healthy Lifestyle Program
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Motivations for Attending Additional LMVGVs
Pe

rc
en

t o
f R
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Healthy 
lifestyle 

changes focus

Positive focus Group with 
similar health 

goals

Doctor who led 
group

No commute to 
doctor's clinic

Motivation from 
Health and 
Wellness 

coach

Group setting 
with doctor

Other

100%

80%

60%

40%

20%

0%

70% 68%
57% 56% 52% 49% 47%

10%

Vigue et al. (in preparation)
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Health Benefits of Attending LMVGVs

Mirsky et al. (in press)
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Patient Experience of LMVGVs

LMVGVs Attended Total 1-4 5+
  N=99 100% N=51 % N=48 %
How did VGV compare 
to expectations?            

Worse 6 6.1 5 9.8 1 2.1
Same 26 26.3 22 43.1 4 8.3
Better 64 64.6 22 43.1 42 87.5

Recommend VGV to 
family or friends?            

No 4 4.0 3 5.9 1 2.1
Yes 92 92.9 45 88.2 47 97.9

Vigue et al. (in preparation)
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Exploring Hypertension LMVGVs
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Hypertension LMVGVs Series

Systolic

Diastolic

Mirsky et al. (2022)
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Hypertension LMVGVs Series

Mirsky et al. (2022)



Scaling the
MGH Healthy Lifestyle Program
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Building a LMVGV team
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Grounding in Hypertension LMVGVs

Virtual Group Visits

Health and 
Wellness 
Coaching

Virtual Exercise Classes

Home 
Blood 

Pressure 
Monitoring
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Unifying LMVGV Programming
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MGH Healthy Lifestyle Program
Recruitment
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MGH Healthy Lifestyle Program LMVGVs
Referrals (7/2022 - 8/2023)
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MGH Healthy Lifestyle Program LMVGVs
Volume (10/2020 - 7/2023)
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Expanding Culinary Medicine 
Group Visits
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Expanding LMVGV Programming
Department of Medicine

13 providers trained Cardiology General cardiology (2020 - )
Congestive heart failure (2022 - )

Oncology Cancer survivorship (2020-2023)

Nephrology Chronic kidney disease (2021 - 2022)

Rheumatology Gout (2023- )

Pulmonology COPD (2023 - )

Geriatrics Fall prevention (2023 - )
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Expanding Lifestyle Medicine
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Building Community



Disseminating news from the
MGH Healthy Lifestyle Program
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Takeaways from the
MGH Healthy Lifestyle Program
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Anticipate Challenges to Scaling LMVGVs

1. Cultures of “no”: “How is this different from every other great idea?”
2. Teamwork makes the dream work: “Who is going to get you from Point A to B?”
3. Preciousness of clinician time: “Why is this worth it?”
4. Value-based world vs. fee-for-service world: “Will this pay for itself?”
5. Recruitment: “Will patients even come?”
6. Outcomes assessment: “But does it work?”
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Value of teamwork

Plus:
• 16 primary care providers
• 13 medical specialists
• DGIM/DOM leadership
• Countless administrators



50

Value of LMVGVs

PATIENT 
SATISFACTION

GUIDELINE-
DRIVEN CARE

PROVIDER JOY INCREASED 
ACCESS

INCREMENTAL 
REVENUE



Thank you!

jmirsky@mgh.harvard.edu


